
 

 

 
 
Autogrill expands in railway station business: with 5 restaurant facilities in 
three Italian railway stations, the company raises its market share to 15%  

 
Spizzico and Burger King open at Milan’s Stazione 
Nord 
 
Milan, 21st June 2000 - A surface area of about 500 square metres on two floors, a daily capacity of 
more than 1,500 pizzas and 2,000 hamburgers, a lunch-time snack-bar, a supermarket with a wide 
variety of merchandise, a staff of 50 young people working in three shifts to guarantee continuous 
service from 7 am until midnight. 
These are the main features of the new Spizzico and Burger King outlets opened by Autogrill, the 
restaurant service provider owned by Edizione Holding, at Milan’s Stazione Nord railway station. 
The new facilities will provide services for the more than 40 million passengers who use the station 
every year. 
Against an investment totalling 1.7 billion lire, the new outlets will generate revenues totalling 
approximately 70 billion lire over the 12-year term of the concession. 
 
“This is another important step forward in our program to expand our services for people on the 
move, and part of our strategy to acquire a strong positioning outside the motorway concessions 
business,” said Autogrill’s new general manager for Italy, Luca Rossetto.   
 


